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SMM CASE STUDY NO:

A robust management tool for booking various venues all in one 
place. As the world's leading venue booking company, it aims to 
create a platform where customers can �nd and explore venues of all 
types.

Business Background:

Category:
Location:

SMM - Pre Launch Activity
Qatar

Initially focusing on Qatar, with plans to expand globally later.

Market Competitors:
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Pre-launch marketing takes place before the o�cial 
product or service launch, aiming to increase brand 
awareness and build digital engagement.

Formulate a comprehensive content marketing strategy 
for social media

Establish an initial brand presence in Qatar

Grow social media follower count

Enhance engagement with target audiences using
distinctive hashtags

Strategy:

Project Goal:



Instagram users appreciate high-quality content, which helps them explore a company’s visual identity. A well-crafted 
Instagram content strategy is crucial for achieving a brand’s marketing objectives.

Learnings:

Following the launch, the client reported the subsequent organic results.

Results:

Before After

187
Facebook Page Reach

0
Instagram Reach

5,432
Facebook Page Reach

12,584
Instagram Reach



INDIA

T-2, 7th Floor, Thejaswini, Technopark,
Trivandrum - 695 581
Ph: +91 471 401 7676

Sahya Building, Cyberpark, 
Calicut – 673014, Kerala, India.
Ph: +91 495 243 5011

USA

Zoondia LLC
4099 LA PLAYA BLVD, Coconut Grove,
Florida, 
USA 33133

UK

Zoondia Limited
71-75 Shelton Street, 
Covent Garden
London WC2H 9JQ

UAE

Business center,
Dubai World Central,
P.O. Box:390667, Dubai - UAE
Ph: +971 50 272 8681

KSA

4608 Imam Abdulrahman bin Faisal St,
8220-12572 Riyadh,
Saudi Arabia.
Ph: +966 577 007 008

QATAR

CR - 152802 O�ce 703,
7th Floor, Building 5,Street 905,
Mushaireb, Doha.P.O. Box:16742
Ph: +974 5511 0799



THANK YOU
www.zoondia.com


